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For more than three decades, we've been at the
heart of supporting the rural and ex-mining
communities of Rainworth and Blidworth,
creating community-led projects that respond

4 g7
3 fg’;”/
N

to local needs.

Tackling Food Insecurity and Waste

Empowering Communities for a Sustainable Future
In 2021, we launched the Social Supermarket, a unique food club where members
pay just £4.50 per shop and receive over £45 worth of essential supplies. Our
diverse supply chain offers a wide range of high-quality produce, making it
accessible to those who need it most.
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At its core, the Social Supermarket is an

essential initiative addressing food insecurity |
and food waste. Its innovative model helps
reduce stigma, promotes dignity, and q ”
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choices. However, with demand at an all-time - & gt t
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With your support, we can achieve our goal of reducing
food insecurity, combating food waste and providing vital
services to our community. The funding is a one off grant or
donation and will cover the initial setup and capital costs
and support the long-term sustainability of the Social
Supermarket. Your contribution will make a tangible
difference in the lives of over 1,000 local residents, so thank
you for sharing, promoting and contributing.

Claire Penny, CEO




The Heart of
Our Community: The Social Supermarket

The Social Supermarket plays a central role in our mission to combat food
insecurity and reduce food waste in Rainworth and Blidworth. It is open to
everyone in the commmunity; whether you're experiencing financial pressures, want
to support a local initiative, or are keen to help reduce waste. For just £4.50 per
shop, members receive over £45 worth of essential supplies, making it an
accessible resource for those who need it most.

A Lasting Impact On <
Food Security In The Area

Additionally, those who may not rely on

the supermarket for financial reasons can y
still contribute to the cause by supporting “1/
the initiative and helping to prevent F
food waste. Whether you need
affordable food, want to support the
community, or help reduce waste, A :
the Social Supermarket welcomes ‘W < B,
everyone to be part of this X
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important initiative.

Achievements & Impact

(® saving 135.3 tonnes of food from landfill: Through our partnerships with major
retailers and food suppliers, we redistribute surplus food to our members,
preventing it from going to waste.

(® Preventing 67.65 tonnes of CO, emissions: By reducing food waste, we are
making a significant contribution to combating climate change and protecting

the environment.
(® The RRP value of the food donations that have been kindly supplied is £225k.

(® This innovative model reduces stigma, promotes dignity, and empowers
individuals to make their own choices.




Current Challanges

We are operating at full capacity, and with demand continuing to rise—especially
during the ongoing cost of living crisis and despite the success of the Social
Supermarket, we are facing several challenges as demand continues to grow

(® Limited Space: We can only accommodate three shoppers at a time,
resulting in long waiting times (up to an hour) for beneficiaries.
This is particularly difficult for those with mobility issues or in poor
weather conditions.

® Insufficient Storage: With off-site storage located a mile
away, we face higher transport and volunteer costs,
making it difficult to manage stock efficiently.
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three days a week and one evening, which limits m‘
access for working families and those impacted
by the ongoing cost-of-living crisis.

(® Parking Issues: The lack of formal parking at our
current location creates safety concerns and
causes inconvenience for both beneficiaries

and local residents.



ing our ability to fully meet the growing
Rnunity needs. Expanding to a
er serve the community.

Bringing People Together

As the demand for the Social Supermarket continues to
rise, we are committed to expanding our services to meet
the needs of our community and beyond. By securing
larger premises, we can continue our vital work, providing
access to affordable food, reducing food waste, and
supporting our local families.







Environmental Benefi

By saving 200 metric tonnes of food wa
approximately 100 tonnes of CO, - equiveC
This environmental impact is equivalent to:

(® The annual emissions of 59 UK cars
(® The carbon sequestered by 400 trees over 1

(® The annual energy use of 37 UK homes.

(® The emissions of 3 tanks.
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